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Abstract

A social marketing programme of insecticide treated mosquito nets was launched in 1996 and operated for four years in two rural districts of southern Tanzania. In the programme area malaria transmission is high and all year round, mosquitoes are perceived as nuisance and demand of nets was high. Before developing promotional materials initial formative research was carried out to explore community perceptions of nets, malaria and causes of child death. Launching was done in five phases and 85,000 nets had been sold by June 2001

Treated nets and insecticide for net treatment were packaged and branded according to local preferences. Retail price of a net was set at USD 5 and discount vouchers were given to pregnant women and mothers of small children (subsidy < $1).A mixture of private and public sector retail agents sold the nets in each village. Promotional materials included, posters, mobile videos, MCH clinic sessions, T-shirts, theatre groups etc.

We investigated of whether social marketing of treated mosquito nets results in decreased equity in rural Tanzania, through household surveys before the start of the program, three and five years later. About 12,000 household heads were asked about ownership of nets and other assets including a tin roof, radio, or bicycle. A socio-economic status score was developed for each household using the Principal Component Analysis (PCA). Net ownership was calculated for households in each quintile of this score.

In 1997, only twenty percent of the poorest households and over 60% of the least poor households owned a mosquito net. Three years later, coverage had increased in each quintile and the ratio of net ownership among the poorest to least poor increased from 0.3 in 1997 to 0.6 in 2000 and to 0.75 in 2002. Social marketing in the presence of an active private sector for nets was associated with increased equity.
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